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A NET ZERO, NATURE POSITIVE
PATHWAY FOR BUSINESS
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SBTN creates methodologies and drives
companies and cities to adopt
science-based targets for their impacts
on all of Earth's natural systems
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STRENGTHIN

Founding partners - setting the standard for business to take action on nature
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THE POWER OF THE NETWORK
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FIVE STEP PROCESS TO PUT SCIENCE
INTOACTION
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SBTs FORNATURE V1 (May fiOfi3)
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science-based-targets—for—-nature/
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https://sciencebasedtargetsnetwork.org/how-it-works/the-first-science-based-targets-for-nature/

Step 3: Target SettingF
Example Targetsfor Freshwater
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“Company X will reduceits water Company X will reduce its nutrient
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Step 3: Target Setting

Target INo Conversion
of Natural Ecosystems

Stop direct and indirect
conversion of all natural,
terrestrial ecosystems
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fTarget 2 Land Footprmt
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Target:3Landscape
Engagement

Engage in materially relevant
landscape’scale.initiatives to
support actions and enabling
conditions that lead to substantial
Improvements in nature



SBTN & Business engagement

members in the SBTN Corporate Engagement Program

corporates selected in 2023 are o, HaMaroup IPIO =5
currently testing the V1 target @ # neste

setting and verification process
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WWF France’s involvement in SBTN
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= Methodological development

Intégrer 'entreprise dans

(Biodiversity Hub, public kel et

s d’e sur les
méthodologies SBTN et CARE

consultations, etc.)

>lmplementation of the
dramework with corporate partners

: French Businesses feedbacks on
>Advocacy (_towar_d; private SETN methodoloay:
https:/ /www.wwf.fr/sites /default/files /doc-2022-
SECtOr & pUbIIC dECISIOn make rs) 12/Integrer%201%27entreprise%20dans%20%20les
%20limites%20plan%C3%A9taires.pdf



http://www.wwf.fr/sites/default/files/doc-2022-
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Thank you for your attention!

Ciprian lonescu

Responsable Capital Naturel | Head of Natural Capital
WWF France | 35-37 rue Baudin - 93310 Le Pré-Saint-Gervais | cionescu@wwf.fr

Working to sustain the natural
world for the benefit of people
and wildlife.

together possible.  panda.org
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